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A mission : Brightening and connecting the world sustainably

We use solar energy to achieve our ambition

Sunna Design’s solar lighting solutions and services allow to improve people’s
lives, while leveraging and spreading a renewable energy source, the sun.

Sunna Design identity is shaped by three fundamental pillars which guide our
approach and our vision for excellent solar public lighting.

INNOVATION AS DNA

I'intelligence
LOCAL COMMITMENT S UNNA  gsolaire
DESIGN

AN IMPACTFUL MODEL



A pioneer and key player in the solar lighting market
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A history of innovation and international growth since launching in 2011

2011-2017

Start-up

Founded in 2011 in Bordeaux by Thomas
Samuel and Gaél Enaud following first
project experience in India

Focus on technology development with
€14m total funds raised and start of
commercialization, mainly in Africa

Prices and awards received for industrial
innovation and exemplary achievements

2018-2019

Transformation

New leadership with Ignace de Prest
taking over as CEO, refocus on core
business and cost optimization

New strategic plan in place:
strengthening of Management and Sales
teams, deployment in mature countries,
development of portfolio modularity, supply
chain  optimization and launch  of
partnership-based sales policy

Spin-off of MOON, which was Sunna's
B2C segment selling Solar Home Systems to
individuals under a pay-as-you-go model

Sol”

by Sunna Design®

THE MOST TRUSTED
SOLAR LIGHTING BRAND
IN NORTH AMERICA

2020-2021

Growth

Acquisition of SOL, the North American
lighting leader since 1990, to accelerate
growth in  mature markets, complete
portfolio with high power Evergen range and
expand manufacturing capabilities in the US

Start of first country-wide project with
€40m contract signed with the Togolese
government for the supply, installation and
long-term  maintenance of 50k solar
streetlights

2022-2025

Scale-up

Accelerated development in electrified
countries, especially in Southern Europe
(France, Spain, Italy) and the US.

Strategic partnerships established with 2
global streetlighting leaders to accelerate
expansion in Europe (Schréder) and North
America (Acuity)

Acceleration of nation-wide project
portfolio in Africa: agreement signed with
Senegal and with the “Communes et Villes
Unies” of Cameroon to supply streetlights



MARKET DRIVERS

Solar street lighting addresses critical needs across the world

Growth drivers

775m people are still without access to
electricity worldwide(

Public lighting represents > 1/3 of
municipalities” electricity bills?)

Lighting accounts for 5% of global C02
emissions (2BT /year)®

Smart cities market are expected to be
worth $3 trillion by 2025¢

Market segments

ENERGY
ACCESS

URBAN
LIGHTING

CONNECTING
CITIES

Challenges

Local development and life improvement by
providing lighting to isolated areas that are not
connected to electricity grids

Energy bill reduction for both public and private
actors, largely amplified by the current energy crisis

Ecological transition with the obligation for
municipalities to increase energy efficiency, reduce
carbon footprints and raise the share of renewables in
their energy mix

Intelligent urban environment thanks to associated
connected services, CCTV, WI-FI connections

Sources: (1) Worldwide estimation - IAE (2) 2019 - France - AFE
(3) Copenhagen Center on Energy Efficiency (4) Grand View Research



5 reasons to choose solar lighting
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Solar lighting: the attractive choice for a wide range of applications and areas

Suitable applications Example of projects realized by Sunna

Greenfield construction

Road and street Path and crosswalk Parc and recreation Bus stop and shelter
No heavy works needed

Off-grid locations
No need for external power sources

Limited, unstable or non-compliant grid
Relieves existing network, avoids blackouts

Eco-friendly sites

High visibility, zero CO2 emissions Parking Lot Residential area Bicycle path

Emergency or temporary installation
Quick installation and commissioning

Partial replacements
In the longer-term with hybrid solar technology



The assets :

Best-in-class technology & industrial platform

Electronics, firmware (Al & algorithms), quality and
supply chain

Most complete and modular solutions portfolio

From compact all-in-one products to high power
ranges

High quality and innovative services
59”0‘? Technical expertise, long-term support, new solar-as-a-

service model

Local growth levers

Partnerships and local representatives, brands and
content




Best-in-class technology & industrial platform funna

A tradition of innovative products and solutions ~  capacity -
4.0 factory for state-of-the-art solar street lighting
€20m R&D investments spent since start Customer-made factory with dedicated production lines La
and 15 patents developed Maximum variability of operating costs, maintenance, energy FRENCH
Multi-awarded R&D results, designing and qualifying new Centralized information system FAB

products, ensuring the industrialization and cost relevance

Experienced team of 10 people, (firmware, hardware and data
specialists) | oentdey
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100k+ units produced per year (5 min / product)
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Most complete and modular solutions portfolio

I
# A

Ease of installation Ease of installation @ @@ @ ® Ease of installation @ @@ ® ®

Autonomy () Autonomy 00000 Autonomy 00000

Power o Power 00000 Power 00000
ADAPTABLE TO ALL HIGH POWER

GEOGRAPHICAL AREAS SOLAR LIGHT



High quality and innovative service expertise : from product design to end of life

Every lighting project is unique, with its own challenges, specificities and aspirations.
With this in mind, Sunna Design has set up a comprehensive support service, covering
every stage of a lighting project, from initial concept to final realization.

01. ANALYSE OF NEEDS

02. SOLAR STUDY AND DIMENSIONING

03. INSTALLATION AND MAINTENANCE
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A hyper local commercial approach driving rapid expansion in key regions

Sunna leverages a unique and scalable commercial approach which consists in developing local ecosystems, including targeted
content and a network of highly connected partners, to accelerate sales in core regions.

"Made in “Made in France”
USA”
LS \ Ij
@ \
SOI funnn
1 6 O + hs Surea lnsgn® '
Local outsourced factory Local in-house 4.0
. assembly factory
Local representatlves .
worldwide
Victoria ;
Bordeaux
Miami

f Offices



Intelligence driven by sustainable development objectives

AFFORDABLE
AND CLEAN

ENERGY

ACTIONS

Provide access to
energy, and replace
traditional lighting by
solar lighting

TARGETS vV

300 000 connected solar

points in rural areas by 2027

INDUSTRY,
INNOVATION AND

INFRASTRUCTURE

ACTIONS

Build resilient quality
infrastructures globally,
through sustainable
industrialization of
innovative solutions

TARGETS vV

Eco-conception,
responsible supply chain
and industry

INEQUALITIE
REDUCEDS

ACTIONS

Foster economic and
social development of
underserved population
through access to energy
and data

TARGETS vV

+30 M people impacted by
2027

SUSTAINABLE
CITIES AND

COMMUNITIES

ACTIONS

Make lights and loT
resilient and sustainable
in smart cities

TARGETS Vv

300 000 connected solar
points in urban areas by
2027

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

ACTIONS

Adopt eco-responsible
practices, from the
design of solutions to
their recyclability at the
end of their life

TARGETS Vv

20% reduction in the
company's carbon
footprint by 2027



A well-diversified end-customer base: 70% public entities and 30% private players

Europe & North America

Municipalities / Local authorities / Public entities

=t
[ DEFENSE

Environmental
Protection

City of NSA, Kennedy
Los Angeles

Glen canyon recreation
Space Center

area in Arizona

lllinois Air National American Consulate Miami Correctional

Balearic Islands
Guard of Curagao Center

French municipalities
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Corporates
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TotalEnergies

DIAGEO ®

TOYOTA

e
spele ) Dow
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CNGIC E.Leclerc(@) COLAS

Africa & Middle-East

Municipalities / Governments
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Mali Togo Gabon Nigeria
1 . v
‘* DUBAI MUNICIPALITY
Municipality of Municipality of
Niamey Acapulco
San Andrés
+ 'mwm
Municipality of Municipality of
Lubumbashi Bobo-Dioulasso
Corporates
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Municipality of
Libreville

ABU DHABI CITY MUNICIPALTY
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Municipality of
Bafoussam

Masdar

A MUBADALA COMPANY



ABOUT SUNNA DESIGN

An impressive global footprint Sunna has deployed +160k lighting solutions
since start, across 60 countries worldwide,

impacting + 16 millions people.

Project size

' > Tk units
‘ 100 to Tk units

‘ 50 to 100 units

‘ < 50 units

CORPORATE 2025 16



Reference projects in EUROPE

Park & recreation
Greece

. Airport parking Airport
= & |
Bordeaux (33) i

Faro, Portugal

Secure zone - space base
French Guiana, Francll |

Urban highways — City Stade 1 Retail parking 1
Valencia, Spain = Sorgues, France Langon, France
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Reference projects in AFRICA

Urban & peri-urban lighting Rural area Roads, tourist areas Roads & streets
Togo Senegal J-} Gabon s—

Industrial site
Morocco

Urban lighting  — Roads & Roundabout Residential zone e
Uganda — Benin [ Egypt —




INTERNATIONAL reference projects ,
2

Park & recreation = City Stade Parking lot
Dubai Florida, USA Connecticut, USA

Park & public areas e Path & greenway
New-York, USA =

Florida, USA

Park & path ) General area g— Remote area Roundabout
Mexico i Malaysia — Canada i+h Colombia =

20






	Diapositive 1
	Diapositive 2
	Diapositive 3
	Diapositive 4
	Diapositive 5
	Diapositive 6
	Diapositive 7
	Diapositive 8
	Diapositive 9
	Diapositive 10
	Diapositive 11
	Diapositive 12
	Diapositive 13
	Diapositive 15
	Diapositive 16
	Diapositive 17
	Diapositive 19
	Diapositive 20
	Diapositive 22

